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LLYC is one of the world's leading consulting firms in

the fields of strategic communication, marketing and,
public affairs. The company’s differential value lies in the
application of creativity and exponential technologies
to strategic solutions, which have a positive impact on
the business results of its customers. The more than 1,200
consultants who make up the LLYC team, distributed
across 12 countries, work hand-in-hand with the most
relevant organizations in their markets, offering them
support with their biggest challenges, increasingly defined
by a disruptive and uncertain environment, helping them
defend their social license to operate and enhance their
prestige.

Since the company was founded in 1995, LLYC has
experienced steady growth, thanks to the trust placed

in it by leading companies of many different sectors of
activity, the investment and constant commitment to
innovation and technology, the diversification of its range
of solutions, international expansion and the development
of a diverse and multidisciplinary team of professionals.

Since 2021, LLYC has been a listed company on BME
Growth.

THE STARTING POINT:
ASSESSMENT OF THE
STRATEGIC PLAN FOR
2020-22

LLYC structures its key objectives and initiatives into
three-year plans. During the most recent plan
period, corresponding to 2020, 2021 and, 2022, the
company has practically doubled in size, both in
total income (+99%) and operating income (+81%)
as well as in terms of EBITDA (+90%).

In 2022, LLYC recorded an operating income of
approximately 72.7 million euros with an EBITDA
of 16 million euros, well beyond the growth targets
it had set, which were 55 million euros in turnover
and 10 million in EBITDA. During this three-years,
the organic growth seen in all regions where LLYC
operates has combined with the growth achieved
following the acquisition of three companies: Apache
Digital and CHINA in Spain and BESO in Mexico.
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In addition to its financial objectives, LLYC also
comfortably achieved the goals defined in the strategic
plan for 2020-22 in concerning talent (with 50%

more employees than expected), organizational
culture (flexibility in the way of working, reviewing,
and improving the value offered to employees) and
management (with the implementation of SAP and
Success Factors as management platforms across the
organization).

In terms of innovation, the consolidation of the Deep
Digital services in a business unit, the development

of solutions structured around artificial intelligence
(deep learning), and the expansion of the company’s
marketing capabilities (creativity, performance, and paid
media) have been critical in transforming the company’s
portfolio of products and services. This portfolio now
represents a third of LLYC's income at present.

“We are proud to have
successfully achieved the

goals we set for the 2020-22
period. Against a disruptive

and uncertain backdrop, we
have practically doubled the

size of LLYC, maintaining very
healthy returns and transforming
our portfolio of products and
services”

José Antonio Llorente,
Executive Chairman of LLYC.

OBJECTIVES OF
THE STRATEGIC
PLAN FOR 2020-22

Operating income:

AUDITED
RESULTS FOR
2022

Operating income:

€55 MM €72,7 MM

EBITDA : EBITDA :
€10 MM €16 MM
LLYCERS: LLYCERS:

800 1.200

GROWTH POTENTIAL

The latest rankings published place LLYC among
the top 50 communication and public relations
firms worldwide, the only Spanish company in

this category. PR Week, the reference media outlet
in the sector, ranked LLYC in 36th place by fee
volume while PRVoke ranks the company 42nd.
Having already achieved this prominent place in the
industry, there is still plenty of room for growth,
especially after LLYC's touch down in the United
States and considering the potential size that the
company's operations in Brazil and Mexico. In fact,
sources like Statista estimated the global size of the
sector as standing at 100 billion dollars in 2022, with
significant levels of fragmentation and, therefore,
strong opportunities for consolidation.

However, it is by expanding its product and service
portfolio and incorporating digital solutions that go
beyond the field of corporate communication and
public affairs that makes LLYC's growth potential
even more impressive. Having obtained, through
both inorganic growth and innovation, capabilities

in terms of advertising and branding creativity,
digital marketing, performance and paid media,
LLYC is now competing in a field that allows it to

be even more ambitious about its business goals.

COMMITTED TO INNOVATION AND GROWTH
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In fact, the size of the advertising and marketing
industry is six times the size of the non-advertising
communication industry, standing at 665 billion
according to FactMR.

FINANCIAL GOALS
FOR 2023-2025: 130
MILLION IN INCOME
AND 27 MILLION IN
EBITDA

LLYC's strategic plan for the 2023-25 period stands

firm with the commitment made when going public to
generate 100 million euros in turnover by 2024 (if not
before). In fact, by the end of 2025, LLYC intends on
recording more than 130 million euros in operating
income, which would mean 80% growth in turnover
(72.7 million in operating income in 2022).

Although revenue growth will require further investment
in the team of consultants (up to 2,000 LLYCers by 2025),
the company remains committed to delivering healthy
performance, with an expected EBITDA of 27 million in
2025 (68% growth compared to 2022), maintaining a
margin of 21%.

“By 2025, we will be on the
verge of doubling the size

of LLYC once again. We will
expand our product and service
portfolio and our geographic
presence and we will invest

in innovation and technology
to generate €130 million in
income”

Alejandro Romero,
Global CEO of LLYC.

AUDITED Operating income: EBITDA:
RESULTS FOR

2022 €72,7 MM €16 MM
OBJECTIVES OF Operating income: EBITDA:

THE STRATEGIC

PLAN FOR 2023-25 €130 MM €27 MM
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THE DEEP DIGITAL
REVOLUTION

In 2022, Deep Digital services accounted for one

third of the firm's revenue. By 2025, the goal is for

this business unit to account for practically half of
operating income, over 60 million euros, in line
with the sector’s growth projections for the coming
decade (CAGR of 7.2% for 2022-2032 according to data
from FactMR), which place particular emphasis on the
growth of online advertising and the sale of creative
services and technology as a package.

The pillars of this growth will include:

*  The growth of paid media and performance
services, including programmatic advertising,
which currently accounts for 30% of the total
volume of the advertising industry (FactMR).

*  Theroll-out of CommsTech across all of the
company'’s areas of specialization, transforming
the portfolio and increasing efficiency for our
customers.

“From a deep digital perspective,
it is clear that marketing
represents a major growth
opportunity for LLYC. Exponential
technologies, which we already
use in some of our services, will
be included across our entire
product and service portfolio”

Adolfo Corujo,
partner and Deep Digital CEO at LLYC.

COMMITTED TO INNOVATION AND GROWTH
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EXPANSION IN THE
USA, CANADA, BRAZIL,
MEXICO AND THE EU

From a geographical perspective, LLYC plans to
target growth in North America (USA, Canada and
Mexico), Brazil and the EU.

The commitment to North America reflects how
important this market is, accounting for 47% of the
Advertising business worldwide (FactMR).

The business in the United States already accounts
for 7% of the group’s EBITDA in 2022. The forecast
under this strategic plan is that, combining
acquisitions with the growth of existing operations in
Miami operation, will see turnover in the USA come
to 20 million.

Furthermore, the company is already considering
opportunities to expand into Canada, a particularly
relevant country for companies involved in
mining activities, a sector in which LLYC has
extensive experience.

“North America accounts for half
of the global advertising market.
The USA and Mexico hold
enormous potential for LLYC

in terms of both volume and
profitability”

Luisa Garcia,

Partner and COO at LLYC.

“The impact of European regulatory
developments on business activity
is increasing. Our Brussels branch
will support LLYC's clients in this
challenge”

Luis Miguel Penfia,
Partner and CEO Europe at LLYC.

In the EU, LLYC will continue committing to European
affairs, given the increasing volume of European
legislation in relation to business activities and will
consider the option of opening its own office in
Brussels.

Latin American operations with the highest growth
perspective for LLYC will be Mexico and Brazil.
Although these are the two countries that already
represent the highest volume in the region, they have
the potential to grow further.
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To DRIVE ORGANIC of customer turnover in two specific industries:

social health (in particular the pharmaceutical

GROWTH industry) and mining industries, in particular in Latin

America.
LYC provides its customers with a unique combination of
marketing, communication and public affairs solutions, Over the next three years, LLYC will delve deeper
structured around exponential technologies and driven in the updating of its organizational structure to
by the best creative capacity in the markets where the facilitate multidisciplinary work, looking at an agile
company operates. model with three pillars of growth: specializations,

customers and geographies.
The quality of the customer portfolio at present is the
ideal basis for committing to the company’s organic
growth, meaning the organization’s main focus will
remain on adapting the portfolio of products and
services to the needs and challenges of these
organizations. The planned initiatives include:

* Consolidating the portfolio of products and
services aimed at marketing departments, with “We have a solid and stable
an end-to-end portfolio that includes brand and customer portfolio and we work for

positioning strategies, end-to-end campaigns with .
high-impact creative ideas, digital marketing and the best companies. As we offer the

performance, and the best mix of techniques for most comprehensive portfolio of
influencing the conversation and impacting the products and services, we can offer
pusiness. a comprehensive response to your

H 77
¢ Continuing to develop our portfolio of products most demanding challenges

and services in relation to corporate affairs: Arturo Pinedo,

especially in relation to ESG, public affairs (political partner and Chief Client Officer (CCO) at LLYC.
and economic context, influence and corporate

diplomacy), corporate and financial communications

as well as crisis and risk management.

Unique solutions for
our clients

Special focus on the
socio-health sector

and extractive economies

Expansion in the USA,
Canada, Brazil, Mexico
and the EU

GEOGRAPHIES

LLYC GROWTH VERTICES
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40 MILLION SET ASIDE
FOR ACQUISITIONS

LLYC's inorganic growth strategy will be structured
around markets identified as having the greatest

growth potential (United States, Canada, Mexico,

Brazil and Brussels), with estimated investments
of 40 million euros during the 2023-25 period.

“In Latin America, we will
invest mainly in Mexico
and Brazil, the largest
markets in the region”

Juan Carlos Gozzer,
Partner and CEO of Latin America at LLYC.

“LLYC's track record in terms of
the acquisition and integration
of companies and the group’s
professional development and
innovation model make us a very
attractive option for companies
looking to capture value and
catalyze their growth”

Marta Guisasola,

partner and CFO at LLYC.

The priority targets for acquisitions will be companies
that allow the firm to further increase its access to
exponential technologies applied to marketing

and communication, those that help achieve the goal
of growth in the USA and, finally, those that help to
consolidate the firm's leadership position in the public
affairs industry, without ruling out high value-added
opportunities that may add to the catalog of solutions
offered or consolidate LLYC's competitive position in its
main markets.

COMMITTED TO INNOVATION AND GROWTH
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ANNUAL INVESTMENT
OF 1 MILLION IN R+D+i

In addition to continuing to integrate Deep Digital
into all of the services offered by LLYC to its
customers, the company foresees an investment
of 3 million euros during the 2023-25 period in
research, development and innovation.

These resources will largely be focused on the
development of data-based solutions for the
purposes of anticipation, strategy design and
the measurement of results in marketing,
communication and public affairs.

Furthermore, the company will continue to harness
progress with artificial intelligence to improve its
effectiveness and efficiency and hopes to have
automated up to 30% of its processes by the end
of 2025.

This investment is in addition to the 5 million euros
set aside for LLYC Venturing, which will continue to
identify start-ups applying exponential technologies
to the LLYC disciplines to invest in, as was already
the case at Erudit and Digital Audience.
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A DIVERSE TEAM,
AN EQUAL AND
INCLUSIVE COMPANY

The team’s growth in the coming three years will

be significant, coming to 2,000 employees in 2025.

In addition to the growing diversity of profiles and
nationalities, LLYC aims for this strategic plan to make
significant efforts to include a greater female presence
in management positions (at least 50%) as well

as specific recognition in all operations as one of the
best places to work for the LGTBIQ+ community.
Furthermore, specific local goals will be defined for the
inclusion of minority groups and further work will be

“The human resources strategy
will promote professional growth

performed on the existing equality and diversity plans. at the company as well as internal
mobility and diversity applied to

The “LLYC formula”, which already promotes hybrid and the professional career models”

remote work models, will be joined by the new office . )

mo.del and addﬁtional flexibility and measures to Ssr%gevrlgrawlél Chief Talent Officer ot LLYC.

strike a work-life balance. 10

LLYCERS

Women in
executive roles

COMMITTED TO INNOVATION AND GROWTH
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ESG COMMITMENT

As part of its commitment to managing sustainability
and ESG criteria, the company will roll out a plan

for reinforcing the Group's ESG policy, which

goes deeper with its social and environmental
commitments through current policies, as well as
developing additional ones in terms of compliance and
risk prevention.

From a social perspective, it will continue to promote
actions that generate a positive impact on the
community and its different key stakeholders.
Through the LLYC Foundation, the company will
contribute to transformative initiatives that generate
value in terms of society, the environment and

support for democracy through the commitment of its
professionals worldwide. More than 30% of LLYCers will
dedicate their volunteer time by putting their corporate
skills in communication, creativity, marketing and public
affairs to the service of a variety of causes.

Furthermore, a supplier code of ethics will be approved
to ensure that we only collaborate with companies that
satisfy basic conduct criteria and certain standards.
Business relationships will also be strengthened with
customers whose compliance with ESG standards is
particularly noteworthy. And in relation to the impact
on the company’s employees, the aforementioned
diversity, equality and inclusion plan for implementing
improvements in this area, as well as safe spaces and
decent work, is worth particular mention.

In terms of the environment, the existing sustainability
strategy will be supplemented with more ambitious
goals to reduce the carbon footprint per employee,

as well as waste and recycling management, pursuant
to the lines of action for sustainable offices and
the circular economy. Furthermore, LLYC will include
responsible management in this strategic plan, especially
in relation to the selection of suppliers and the
procurement policy. It will also be applied to different
critical work processes for customers (for example,
audiovisual production or travel), as well as promoting
work with customers that encourages climate change
action.

11

“The enthusiasm of volunteers
and their commitment motivate
us to continue fostering the LLYC
Foundation”

Maria Cura,

partner and Chairwoman of the Board of
Trustees at the LLYC Foundation.

COMMITTED TO INNOVATION AND GROWTH
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Global Management

José Antonio Llorente
Founding Partner and Chairman
jallorente@Ilorenteycuenca.com

Alejandro Romero
Partner and CEO Global
aromero@Ilorenteycuenca.com

Luisa Garcia
Partner and Chief Operating Officer Global
Igarcia@llorenteycuenca.com

Europe

Luis Miguel Pefia
Partner and CEO Europe
Impena@llorenteycuenca.com

Gina Rosell

Partner and Senior Director of
Healthcare Europe
grosell@llorenteycuenca.com

Rafa Antén

Chief Creative Officer Europe

Co-founder and Chief Creative
Officer of CHINA, part of LLYC

CHINA

parte de LLYC

rafa.anton@chinapartedellyc.com

Américas

Juan Carlos Gozzer
Partner and CEO Americas
jcgozzer@llorenteycuenca.com

Javier Marin

Senior Director Healthcare
Americas
jmarin@llorenteycuenca.com

José Beker
Chief Creative Officer Americas
Co-founder and CEO of BESO
by LLYC

—
B=SO

by LLYC

jose.beker@beso.agency

Deep Digital

Adolfo Corujo
Partner and Deep Digital CEO
acorujo@llorenteycuenca.com

Javier Rosado
Managing Director Deep Digital Américas
jrosado@llorenteycuenca.com

Federico Isuani
Managing Director of Deep Digital North Region
y USA
Co-founder and CEO of BESO by LLYC
B=SO

by LLYC
federico.isuani@beso.agency

Arturo Pinedo
Partner and Chief Client Officer Global
apinedo@llorenteycuenca.com

Tiago Vidal
Partner and Chief Talent y Technology

Officer Global
tvidal@llorenteycuenca.com

MADRID

Jorge Lopez Zafra

Partner and Managing Director Madrid

jlopez@llorenteycuenca.com

Amalio Moratalla
Partner and Senior Director Sport
and Business Strategy
amoratalla@llorenteycuenca.com

Ivan Pino

Partner and Senior Director
of Crisis and Risks
ipino@llorenteycuenca.com

UNITED STATES

Dario Alvarez
CEOUS
dalvarez@llorenteycuenca.com

Rebecca Bamberger
CEO of BAM by LLYC

BAM

by LLYC

rebecca@bamtheagency.com

Jesus Moradillo
Managing Director Deep Digital
Europe
CEO and Founder of Apache
Digital
APACHE

marte de LLYC
jesus moradillo@llorenteycuenca.com

José Manuel Casillas
Senior Director of Global IT
jmcasillas@llorenteycuenca.com

Marta Guisasola
Partner and Chief Financial Officer
mguisasola@llorenteycuenca.com

Marta Aguirrezabal
Founding Partner and Executive
Director

c parte de LLYC

marta.aguirrezabal@chinapartedellyc.com

Pedro Calderén
Founding Partner and Executive
Director

c parte de LLYC

pedro.calderon@chinapartedellyc.com

NORTH REGION

David Gonzalez Natal
Partner and Managing Director
Northern Region
dgonzalezn@llorenteycuenca.com

Mauricio Carrandi
Managing Director LLYC Mexico
mcarrandi@Ilorenteycuenca.com

Michelle Tuy
Managing Director LLYC Panama
michelle.tuy@llorenteycuenca.com

Iban Campo

Managing Director LLYC Dominican
Republic
icampo@llorenteycuenca.com

Daniel Fernandez Trejo
Senior Director of Deep Digital and
global CTO
dfernandez@llorenteycuenca.com

Anahi Raimondi
Director of Deep Digital
Operations
araimondi@llorenteycuenca.com

David Martin

Managing Director of Deep Digital
Andean Region
david.martin@llorenteycuenca.com

Joan Navarro

Partner and Vice President

of Global Public Affairs
jnavarro@llorenteycuenca.com

Albert Medran

Global Director of Marketing,
Communications and ESG
amedran@Ilorenteycuenca.com

BARCELONA

Maria Cura
Partner and Managing Director
mcura@llorenteycuenca.com

Oscar Iniesta
Partner and Senior Director
oiniesta@llorenteycuenca.com

ANDEAN REGION

Maria Esteve

Partner and Managing Director
Andean Region
mesteve@Ilorenteycuenca.com

Daniel Titinger
Managing Director LLYC Peru
daniel titinger@llorenteycuenca.com

Carlos Llanos

Partner and Managing Director LLYC
Ecuador
cllanos@llorenteycuenca.com

Diego Olavarria
Managing Director of the Deep
Digital area South Region
dolavarria@llorenteycuenca.com

Luis Manuel Nafez
Managing Director of Strategy and
Development throughout Deep
Digital Business Américas
luisma.nunez@llorenteycuenca.com

Juan Pablo Ocaiia
Senior Director Legal & Compliance
jpocana@llorenteycuenca.com

LISBON

Marlene Gaspar
Managing Director
mgaspar@llorenteycuenca.com

SOUTH REGION

Juan Carlos Gozzer
Partner and Regional Director
jcgozzer@llorenteycuenca.com

Maria Eugenia Vargas
Managing Director LLYC Argentina
mevargas@Ilorenteycuenca.com

Thyago Mathias
Managing Director LLYC Brazil
tmathias@llorenteycuenca.com

Juan Cristébal Portales
Managing Director LLYC Chile
juan.portales@llorenteycuenca.com

Carmen Gardier

Senior Director of the Digital area
Americas
cgardier@llorenteycuenca.com

Alejandro Dominguez
Digital Senior Director Europe
adominguez@llorenteycuenca.com

Fernanda Hill
Managing Director of BESO by LLYC
|
B=ESO
by LLYC
fernanda.hill@beso.agency
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Madrid Washington D.C. San José

1025 F st NW 9th Floor

Arturo Soria 97A, Planta 1
28027, Madrid, Espafia
Tel. +34911 37 57 92

Sao Paulo

Lagasca, 88 - planta 3 Del Banco General 350 metros oeste Rua Oscar Freire, 379, Cj 111

280071 Madrid, Esparfia
Tel. +34.91 563 77 22
Barcelona

Muntaner, 240-242, 1°-12
08021 Barcelona, Espafia
Tel. +34 93217 2217

Lisboa

Avenida da Liberdade n°225, 5° Esq.

1250-142 Lisboa, Portugal
Tel. +351 21 923 97 00

Miami
600 Brickell Avenue, Suite 2125
Miami, FL 33131

United States
Tel. +1 786 590 1000

Nueva York

3 Columbus Circle, 9th Floor
New York, NY 10019

United States

Tel. +1 646 805 2000

Washington D.C. 20004
United States
Tel. +1 202 2950178

Ciudad de México

Av. Paseo de la Reforma 412
Piso 14. Colonia Juarez
Alcaldia Cuauhtémoc

CP 06600, Ciudad de México
Tel. +52 55 5257 1084

Panama

Sortis Business Tower
Piso 9, Calle 57
Obarrio - Panama

Tel. +507 206 5200

Santo Domingo

Av. Abraham Lincoln 1069

Torre Ejecutiva Sonora, planta 7
Suite 702, Republica Dominicana
Tel. +1 809 6161975

Trejos Montealegre, Escazd
San José, Costa Rica
Tel. +506 228 93240

Bogota

Av. Calle 82 # 9-65 Piso 4
Bogotda D.C. - Colombia
Tel. +57 1 7438000

Lima
Av. Andrés Reyes 420, piso 7

San Isidro, Pert
Tel. +51 1 2229491

Quito

Avda. 12 de Octubre N24-528 y
Cordero - Edificio World Trade
Center - Torre B - piso 11
Ecuador

Tel. +593 2 2565820

Cerqueira César SP - 01426-001
Brasil
Tel. +55 11 3060 3390

Rio de Janeiro

Rua Almirante Barroso, 81
34° andar, CEP 20031-916
Rio de Janeiro, Brasil

Tel. +5521 3797 6400

Buenos Aires

Av. Corrientes 222, piso 8
C1043AAP, Argentina
Tel. +54 11 5556 0700

Santiago de Chile
Avda. Pdte. Kennedy 4.700,
Piso 5, Vitacura

Santiago

Tel. +56 22 207 32 00

Tel. +562 2 245 0924

CHINA

parte de LLYC

Veldzquez, 94
28006, Madrid, Esparia
Tel. +34 913 506 508

El Salvador 5635, Buenos Aires
CP. 1414 BQE, Argentina

Av. Santa Fe 505, Piso 15,
Lomas de Santa Fe,
CDMX 01219, México
Tel. +52 55 4000 8100

BAM

by LLYC

702 Ash Street, Unit 100,
San Diego, CA92101, US
United States
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